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— STP (Segmentation, Target Marketing, Positioning)

— Brand Components ~ Case Study
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BY— T4 ERE FEE (Strategic Marketing Management)
Aj. Burim Otakanon
Program Chair, Marketing Program, at College of Management, Mahidol University

Education: MBA, New Hampshire College, Southern New Hampshire University, U.S.A
Advanced Certificate in International Business, New Hampshire College,
Southern New Hampshire University, U.S.A
Ph.D. Candidate, Kasetsart University

IRDAVNEBENTVTEE (A-B-C’s of Management)

Aj. Pornkasem Kantamara

Assistant Professor at College of Management, Mahidol University
Project Advisor, Thai Education Foundation, Thailand

Education: B.A. in French, Chulalongkorn University, Bangkok, Thailand.
M.A. in Teaching English to Speakers of Other Languages (TESOL),
School for International Training, USA.
Ed.D. in General Administrative Leadership, Vanderbilt University, USA.
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Website:  http://www.cmmu.mahidol.ac.th

Map to CMMU : College of Management, Mahidol University




